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It’s been said, “There are three types 
of lies -- lies, damn lies, and statis-

tics.”
The quote seems to sum up 

the inaugural year of the Sports 
Communication Interest Group.

Let’s start with the lies. When 
I was elected head of the 
Sports IG, there were visions 
of vast amounts of work to be 
completed. The inherent bu-
reaucracy of AEJMC alone was 
daunting. Prior to the December mid-
winter meetings, the only chip auction I 
ever attended involved livestock.

With the support of dedicated officers 
and an enthusiastic membership, the 
workload was not nearly as taxing as 
anticipated. Sure, navigating AEJMC’s 
web of governance requires a certain 
amount of tap dancing and fiery-hoop 
jumping, but it was never a solo perfor-
mance. The officers were never short of 
ideas or willingness to help.

Then there were the damn lies. Some 
of you might have noticed that all 

things sports carry a stigma. Anyone 
conducting sports media research can 

provide stories of conference 
rejection or banishment. Some 
cling to the notion that serious 
research cannot be conducted in 
sports media.

Well, that’s a damn lie.
Combing through this year’s 

research presentations, you’ll 
find studies that could have been 
submitted to other divisions, in-

terest groups or commissions, including 
entertainment studies, advertising, com-
munication technologies, cultural and 
critical studies, women’s studies, public 
relations, and visual communication.

The paper titles are just as telling. 
Who wouldn’t want to hear about, The 
Ochocinco Brand: Social Media’s Impact 
on the NFL’s Institutional Control; or 
Marion Jones and Michael Vick: Press 
Coverage on Their Journey of Redemp-
tion and Renewal; or An Everyday Is-
sue: Examining race in baseball 
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Before I became Sports 
IG vice chair, I had no 
idea about the logistics 
and planning that goes 
into AEJMC’s national 
conference. Chair Scott 
Reinardy and I have learned 
much this year, and the 
conference programming 
session in Albuquerque was 
no different.  

Prior to the meeting, 
Sports IG communications 
officer Marie Hardin gave 
us requisite information 
and AEJMC’s Felicia 
Greenlee Brown (AEJMC/
ASJMC Desktop Publisher) 
forwarded emails with 
meeting dates, details, 
and specifics. Both focused 
on the notorious bidding 

session and everything we 
cared to know about chips, 
and while we certainly 
didn’t play poker, there was 
gambling and risk-taking.  

Sue O’Brien, former 
Council of Division chair, 
compared the chip auction 
to an “endurance contest, a 
chess game, and a war.”  

Conference planning, pacts, and the infamous chip auction
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Reinardy: no lie 

Laucella: Cashing in on chips

journalism; or I’m a Big Fan: Studying Media De-
pendency Among Fantasy Football, Baseball, and 
Basketball Owners? You would be hard-pressed 
to find another division or interest group with as 
much research diversity as the Sports IG. You have 
the opportunity to hear more about those papers 
at the August convention.

And that brings us to statistics. As sports aficio-
nados, we are a bit rabid about our statistics; not 
necessarily SPSS’s Adjusted R-Square but baseball’s 
adjusted ERA.

When we began the Sports IG, the hypothesis 
stated that previous interest in sports research in-
dicated an independent interest group was needed. 
This year, 38 papers were submitted for review in 
the paper competition, with 50 percent being ac-
cepted for presentation. As of now, we have 39 paid 
members. Therefore, the hypothesis is supported.

As we conclude our first year, we must applaud 
these achievements and enjoy the moment. Still, 
these are simply the first steps in providing a venue 
for sports media educators and scholars. Great op-
portunities await the Sports IG. And that’s no lie.
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The 24-hour whirlwind program kicked off with 
the Council of Divisions business meeting Friday, 
Dec. 3. That night, there was a cocktail party and 
reception, where chairs and vice-chairs mingled 
and strategically planned alliances. Representatives 
from all 31 groups with programming rights 
attended and participated, so Scott and I tried to 
coordinate and communicate prior to the meeting.  
We read a sample chip formula guide, capsule 
schedules from 2010 and other information.  
Foresight helped us pull together the sessions, 
however, we also remained flexible and open to 
discussions with all divisions and groups.  Our 
main goal was to intersperse research sessions 
with co-sponsored panels (teaching and research), 
poster sessions, and a business meeting. We sought 
to schedule the bulk of our sessions Wednesday, 
Thursday, and Friday while Sports IG members 
were still in attendance. We sought to cultivate 
partnerships while maximizing exposure.  

At Saturday morning’s chip auction, Sports IG, like 
other interest groups received three chips (divisions 
and groups received six). As far as rules, each chip 
grants one sole-sponsored 90-minute time slot or 
two co-sponsored sessions. Business and executive 
board meetings are free. Regular sessions must 
take place between 8 a.m. and 5 p.m., and groups 
can’t appear more than once in any time block. 
Since we didn’t receive many chips, we opted 
to co-sponsor events, which only required a half 
chip. Our field is interdisciplinary, and we looked 
into opportunities with a variety of groups from 

Advertising, Religion and Media, and Media Ethics, 
to Public Relations, Commission on the Status of 
Women, and Mass Communication & Society. 

Scott and I had an idea of the time slots we 
wanted, and while we missed out on our first choice 
twice, we are happy with the program. We were 
able to secure a pre-conference panel, scholar-to-
scholar research sessions, and a member meeting.  

Specifically, the final schedule includes refereed 
paper research sessions on Wednesday from 11:45 
a.m. to 1:15 p.m., Thursday from 3:15 p.m. – 4:45 
p.m., and Friday 1:45 p.m. – 3:15 p.m. 

There are several PF&R panel sessions 
and partnerships, including one with Mass 
Communication & Society entitled, “Out of Control: 
Sports Media’s Obstacles in Story Sourcing and 
Reaching the Audience,” on Wednesday from 
1:30 p.m. – 3 p.m.  There is one planned with 
PR entitled, “Lion when Blogging, Mouse when 
Confronted: Sports Bloggers, Their Place in 
Sport Media, and Their Fight for Credibility,” on 
Wednesday from 3:15 p.m. – 4:45 p.m. Another 
PF&R session is with the Commission on the Status 
of Women entitled, “Women, Sport, and Social 
Media: Gender in the Mediated World,” on Thursday 
from 1:30 p.m. – 3 p.m. (Please see pages 4-5 for 
the entire schedule.) 

Scott and I survived our first chip auction and 
hope everyone in the group enjoys this year’s 
conference.  All members’ feedback is always 
welcome, and we look forward to meeting and 
working with all of you.



For those of us committed to sports-related 
research, it should come as no surprise that some 
in the academic realm question the value of what 
we do.  Although sports-related research has gained 
greater credibility in recent years, we still face 
skepticism from some colleagues, many who might 
regard sport as merely a non-ideological escape 
from serious work.  
Sport fits into a category many scholars would 

classify as “low culture,” so cultural 
capital assigned to its analysis might be 
diminished in the eyes of some in the 
academic realm. This debate has been 
played out in a variety of venues, with 
Dwight McDonald, Pierre Bourdieu, Herbert 
Gans, Edward Shils, Hannah Arendt, and 
many others have teased this issue out, 
offering a range of perspectives that might 
be applied to sports.  
The high culture/low culture debate 

highlights one complexity, among many, 
of researching sports.  However, with the 
recent emergence of university-based 
sports centers and institutes, as well as the 
establishment of our Sports Communication 
Interest Group within AEJMC, the future 
of media-centered sports scholarship appears to 
be brighter than those who denigrate our research 
might want. 
Any thoughtful researcher understands that the 

complexities of sport are profound, and to tease out 
the cultural capital embedded in the sports world 
requires the use of a sophisticated set of tools that 
might be more challenging than what is needed to 
do research in several other fields. 
One of the difficulties of sport is that it is so 

casually woven into the fabric of our culture 
that many scholars don’t regard it as a place 
where serious inquiry can and ought to take 
place.  Politicians use sports metaphors routinely, 
average citizens play in pick-up leagues each day, 
kids can be seen in schoolyards improvising on 
sports-related games during recess, and sports 
programming can be found on virtually any 
television set in America. The ubiquity of sports 
makes it easy to marginalize sports scholarship.
But we do so at our own peril. When one looks 

at the value that our culture places on sports, it 

is difficult to argue that sports is merely a minor 
distraction and nothing more than an innocent form 
of escape from matters that are more serious. The 
evidence of sports value to society and individuals 
is overwhelming. Major cities have made new 
stadiums the symbolic centerpieces of their national 
or global identities, the highest paid state-level 
employee is often the football coach at a large 
taxpayer-supported university, and entire nations 
are often riveted to the television screen during 

high-profile Olympic or World Cup events.  
In our own nation, more than half of the 
highest rated programs ever are Super 
Bowl broadcasts. 
In spite of the importance ascribed to 

sport, many see it as a place to escape, 
not something to analyze with any level 
of depth and rigor. I have a friend with an 
Ivy League degree who played professional 
baseball, making it as far as the triple A 
level before a career ending rotator cuff 
injury. He is extremely intelligent, but, in 
general, he does not want to look further 
than the nuts and bolts of the game that 
he played at the highest level.  To probe 
further, looking to scholars such as Johan 
Huizinga, Allen Guttmann, and many others 

to inform a deeper sense of what is going on, might 
bring a level of analysis to sport that would diminish 
the overall enjoyment of the experience. 
Yet sport is embedded with ideologies that reflect 

widely held cultural values and, as scholars, 
challenging individuals to question a range of ideas 
that seem to be natural, universal, and second 
nature to many citizens is a big part of what we 
ought to be called upon to do.  
To do a good job in this venue requires a broad 

range of tools. It is a toolbox that by its nature 
ought to be somewhat daunting. When I teach a 
theory-based sports and media class, students are 
often surprised that I tap sociology, psychology, 
economics, gender-based scholarship, cultural 
studies, and historical research to teach them how 
to rethink ideas relevant to sport that they have 
come to accept for their entire lives. As researchers, 
we need to maintain an equal level of versatility 
as we try to explain the vast complexities of our 
scholarly focus. 

Bob 
Trumpbour 

Ph.D 
Pennsylvania 

State 
University, 

Altoona College

nothing lightweight about complexities of sports research
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Wednesday,  August 10 

11:45 a.m. to 1:15 p.m. 
Sports Communication Interest Group
Refereed Paper Research Session:  
Sports: Branding, Marketing, and 
Image Building
Moderating/Presiding: Scott Reinardy, 
Kansas 

-- John L. Griffith and the 
Commercialization of College Football 
Broadcasts in the Depression Era, 
Kathleen O’Toole, Pennsylvania 
State
-- The Ochocinco Brand: Social Media’s 
Impact on the NFL’s Institutional 
Control*, Jacob Dittmer, Oregon
-- Selling Sports Culture:  A Narrative 
Analysis of Nike’s “Just Do It” 
Campaigns in the United States and 
China, Bethany Ray and Joy Chavez 
Mapaye,  Alaska-Anchorage
-- Marion Jones and Michael Vick: 
Press Coverage on Their Journey of 
Redemption and Renewal, Pamela 
Laucella and Kathryn Shea, Indiana

Discussant:  Marie Hardin, Pennsylvania 
State

* Top Student Paper 

1:30 p.m. to 3 p.m. 
Sports Communication Interest Group and 
Mass Communication and Society Division
PF&R Panel Session:  
Out of Control: Sports Media’s 
Obstacles in Story Sourcing and 
Reaching the Audience 
Moderating/Presiding: Paul Husselbee, 
Southern Utah
Panelists: 
    Malcolm Moran, Pennsylvania State 
    Colleen Ryan, Fox Sports, St. Louis 
    Scott Reinardy, Kansas 
    Bu Zhong, Pennsylvania State

3:15 p.m. to 4:45 p.m.
Public Relations Division and Sports 
Communication Interest Group
PF&R Panel Session: 
Lion When Blogging, Mouse When 
Confronted: Sports Bloggers, Their 
Place in Sport Media, and Their Fight 
for Credibility

Moderating/Presiding: Peggy Beck, Kent 
State-Stark
Panelists: Experts in the field of blogging 
in sports, media relations personnel and 
baseball bloggers from the St. Louis area.

Thursday,  August 11  

1:30 p.m. to 3 p.m.   
Commission on the Status of Women and 
Sports Communication Interest Group 
PF&R Panel Session:  
Women, Sport, and Social Media: 
Gender in the Mediated World 
Moderating/Presiding: Pamela Laucella, 
Indiana 

Panelists:   
    Cheryl Cooky, Purdue 
    Katie Felts, sports anchor 
    and reporter, KSDK, St. Louis 
    Ann Gaffigan, co-founder,  
    WomenTalkSports.com, CEO and  
    chief programmer, Gazelle Inc. 
    Marie Hardin,  Pennsylvania State 
    Stacey Hust, Washington State

3:15 p.m. to 4:45 p.m.
Sports Communication Interest Group
Refereed Paper Research Session:  
Sports: Branding, Marketing, and 
Image Building
Moderating/Presiding: Ken Fischer, 
Oklahoma

-- “They Never Do This to Men”: 
College Women Athletes’ Responses 
to Sexualized Images of Professional 
Female Athletes, Tracy Everbach 
and Jenny Mumah, North Texas
-- Ambivalence on the Front Lines? 
Attitudes Toward Title IX and 
Women’s Sports Among Division I 
Sports Information Directors*, Marie 
Hardin, Pennsylvania State; Erin 
Whiteside, Tennessee, and Erin Ash, 
Pennsylvania State 
-- What’s Wrong With Baseball?: 
The Press and the Beginning of the 
Campaign to Desegregate Baseball, 
Chris Lamb, College of Charleston

Sports Communication Interest Group Schedule

Continued on page 5

The major goal  

of being Research  

Co-Chair of the Sports 

Interest Group is to 

stimulate and 

encourage further 

sports research, and, of 

course, to share that 

research at our annual 

AEJMC conferences.  

Sports research is a 

viable and strong area of 

communications.  Sports 

influences and touches 

many disciplines. For 

instance, at the upcoming 

AEJMC conference 

in St. Louis, SIG will 

collaborate with 

PF&R and with the 

Entertainment Studies 

Interest Group on two 

sessions.  I hope that our 

interest group continues 

to grow and provides 

stimulating future sports 

research. 

Research 
Chair 

Mary Lou 
Sheffer 

 
Dr. Sheffer is the Broadcast 

Journalism Sequence 
Head at the University of 
Southern Mississippi. Her 

research area includes 
sports media, social media, 

media management and 
the influence of new 

technologies on established 
news mediums.  
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-- Gender and Racial Source Bias 
in Sports Illustrated Kids, 2000-
2009, Ashley Furrow, Ohio

Discussant:  Max Utsler, Kansas
* Top Faculty Paper

8:30 p.m. to 10 p.m.
Sports Communication Interest Group
Business Session:  Members’ Meeting 
Moderating/Presiding: Scott 
Reinardy, Kansas

Friday, August 12

12:15 p.m. to 1:30 p.m. 
Refereed Paper Research Session: 
Scholar-to-Scholar
Topic — Sports Coverage and 
Media Routines

72. Sports Department vs. News 
Department: Editorial Control 
in Television Newsrooms, Ray 
Murray, Stan Ketterer and Mike 
Sowell, Oklahoma State
73.  Antapologia on Steroids: 
How Newspapers Covered Andy 
Pettitte’s Apology and Roger 
Clemens’ Denials, 2007-2008, 
Paul Husselbee and Kyle B. 
Heuett, Southern Utah
74.  American News Magazine 
Framing of China and the 2008 
Beijing Olympics, Sean Sadri, 
Florida
75. Framing the Concussion Issue 
in the NFL: A Content Analysis of 
New York Times Coverage from 
2001 to 2010, Vernon Harrison 
and Kenon A. Brown, Alabama

Discussant:  Mary Lou Sheffer, 
Southern Mississippi

Topic — Media, Sports, and 
Accountability  

76.  An Everyday Issue: 
Examining Race in Baseball 
Journalism, Patrick Ferrucci, 
Melanie Buford, Ashley 
Douglas and David Herrera, 
Missouri
77. Expressed, Written Consent: 
The Broadcast Industry and 

Sports Anti-Trust Legislation, 
1953-1961, Thomas Corrigan, 
Pennsylvania State
78. Public Relations Responsibility 
within NCAA Division I Athletics 
Departments: Understandings of 
Athletics Directors, Angela Pratt, 
Bradley

Discussant: Anthony Moretti, Point 
Park

1:45 p.m. to 3:15 p.m.
Sports Communication Interest Group
Refereed Paper Research Session: 
Sports in the Digital Age
Moderating/Presiding: Kelly 
Poniatowski, Elizabethtown

-- I’m a Big Fan: Studying Media 
Dependency Among Fantasy 
Football, Baseball, and Basketball 
Owners, Greg Armfield, New 
Mexico State and John McGuire, 
Oklahoma State
-- Can Visual Complexity Impede 
Appreciation of Mediated Sports?, 
Glenn Cummins, Texas Tech
-- Exploring Perception of Online 
Sport Commentary: An Affective 
Disposition Approach, Po-Lin Pan, 
Arkansas State 
-- Baseball’s Digital Disconnect: 
Trust, Media Credentialing, and 
the Independent Blogger, Avery 
Holton, Texas at Austin

Discussant:  Brad Schultz, Southern 
Mississippi

3:30 p.m. to 5 p.m.
Entertainment Studies and Sports 
Communication Interest Groups
Teaching Panel Session: 
Breaking Big: Making Students 
Marketable for the Most 
Competitive Communication Jobs
Moderating/Presiding: Kelley 
Crowley, West Virginia 
Panelists:  
   Bob Trumpbour, Pennsylvania 
   State, Altoona, 
   Karen Kline, Lock Haven, 
   Kelly Poniatowski, Elizabethtown,  
   Kelly Crowley, West Virginia 

Conference Schedule continued
Continued from page 4

The mission of the sports 

interest group is to not only 

create forums for discussing 

sports-related research, 

but provide access to the best 
teaching practices in 

the industry. In that endeavor, 

programming for the 2011 

Annual Conference in St. 

Louis will include a teaching 

panel, co-sponsored with the 

Entertainment Studies Interest 

Group, on how to prepare 

students for highly sought-after 

positions in both the sports 

and enterainment industries. 

This should be a fascinating 

discussion for both those 

actively teaching in the sports 

or entertainment cirriculum, as 

well as smaller more generalist 

programs. Please join us on 

Friday, Aug. 12, from 3:30 to 5 

p.m. to discuss “Breaking Big: 

Making students marketable 

for the most competitive 

communication jobs”.

-- Teaching Chair  
Kelly Poniatowski 

Dr. Poniatowski 
 is Assistant Professor  
of Communications at 

Elizabethtown College. She  
spent eight years working  

in the sports industry in  
customer service and ticketing. 

She earned her Ph.D in 
Mass Communications from 

Pennsylvania State University.
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Why the Journal of sports Media matters

AEJMC SportS IntErESt Group

Being a sports reporter seems like fun, and 
glorious, with the ability to rub shoulders with 
famous athletes and legendary voices of the games.

But behind and beneath all that, the Journal of 
Sports Media takes the most-important issues and 
events in the industry and breaks them down in 
the hands of the most-focused, inventive, creative-
minded and trend-aware authors, practitioners and 
academicians who have devoted their research lives 
to this.

Want to know what hardships sportscasters 
encounter, from the 

Olympics to the 
college sidelines? 
Care to find out how 
sports reporters frame 
their arguments? 
Want the best 
analytics anyone can 
devise to tell you why 
sports are migrating 
to pay television? And 
why we’re letting it 
happen?

Ever wonder how 
all those “dirty” 
words slip through 
microphones and into 
your living rooms? 

Care to guess who the most-unethical sportscasters 
and sports reporters are and how we established 
that?

As the business of sports spirals out of control, 
as owners complain about losses on one hand and 
give out multi-year, multi-million-dollar contracts on 
the other, as networks scramble to pay as much as 
they can for the most high-profile events on which 
they know up front they’ll lose millions, the Journal 
of Sports Media lets you know how, why and how 

frequently this happens (egos, prestige and far too 
often, respectively).

I’ve had the pleasure of reading and reviewing 
a lot of papers already, and I had the pleasure of 
being a sports session discussant at last year’s 
AEJMC. These people cover all the bases (OK, bad 
pun but great research). I wish I’d known half this 
stuff when I started my career as a sports reporter 
back in … well, let’s just say a while ago.

I’ve had the honor and pleasure of working with 
and learning on the heels of Brad Schultz, who 
launched this thing and made it his life’s focus 
to keep it breathing. Instead, he turned it into a 
juggernaut of sports media research that compiles 
and archives the groundbreaking data that helps us 
understand $2 billion Olympic coverage, the perils 
of dealing with the prospective restrictions of the 
Chinese government in covering athletics and the 
attitudes of athletes when it comes to getting grilled 
by the media, win or lose, on the field or off, on 
court or in court.

As I write this, I’m watching the College World 
Series Super-Regionals on ESPN. College kids 
playing their hearts out. Some say they should get 
paid for all the money they bring into the college, 
especially in media rights.

I say, we’ll research it. Hey, it’s not just those 
guys at ESPN who are having all the fun.

Anybody want to review that book for me, by the 
way? Give me a call or drop me a line. Thanks.

Sincerely,

Howard Schlossberg,  
Associate Professor/Journalism

Columbia College Chicago; Sports Correspondent, 
Daily Herald, Arlington Heights, Ill; and Editor, 

Journal of Sports Media. hbssports@gmail.com; 
hschlossberg@colum.edu; (312) 369-8904.

I’ve been spending a lot of time lately reading the 
SportsGrid blog and its spoofs of sports media issues 
far and wide. Then I jump on Twitter and spoof the 
spoof.  It’s fun.
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Discussions ongoing for sports IG publication
Work continues to develop a new academic journal 

that will be the official publication of the AEJMC 
Sports Interest Group. The first discussions involved 
the Journal of Sports Media, but the size and scope 
of the publishers suggested that particular journal 
would not be a good fit. 

In the past year, discussions have been initiated 
with Sage Publications, a well-known group 
that publishes several other academic journals. 
A proposal was sent to Sage for a Journal of 
Communication and Sport, with the idea that the 
journal would encompass the broadest possible area 
of sports research, including not only media, but 
group, interpersonal and rhetorical. The idea is to 
combine the various factions of sports research that 
now seem split along two lines—media (centered 
around AEJMC) and rhetorical/critical (centered 
around the National Communication Association). 

A proposal was sent to Sage last December 
outlining some of these issues and detailing the 
need for such a journal. Part of the proposal noted, 
“This journal is needed now because of several 
factors, most notably timing. We are approaching 
the crest of a wave in sports scholarship — more 
schools are offering sports courses and programs, 

and more scholars and students are engaging in 
research. As sports moves from a small, niche 
research offering into the mainstream, an all-
encompassing journal is needed to take advantage 
of this opportunity.” 

Sage received the proposal favorably and 
discussions are ongoing. One of the issues Sage 
has to deal with is competing proposals; more 
specifically, a representative of the rhetorical/
critical researchers approached Sage at about 
the same time as SIG with a proposal to create a 
similar journal. Representatives at Sage are trying 
to balance these requests and internal discussions 
are ongoing at the publishers. But as was stated in 
our proposal, “We believe that there is more than 
enough sports scholarship to sustain this journal. 
Primarily, the field of sports scholarship is growing 
at a steady rate.” 

No timetable has been established for the 
prospective journal, but discussions between the 
SIG and Sage suggest some time in 2012 would be 
realistic. 

 -- Brad Schultz, founding editor of the Journal of 
Sports Media and Associate Professor of Journalism at the 
University of Mississippi
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Reminder:
When renewing your AeJMC membership, 
please be sure to register for the sports 

Information Group.  
Cost is $10.

http://comm.psu.edu/about/centers/john-curley-center-for-sports-journalism/aejmc-interest-group

Check out the Sports IG website:


